
New Mexico Dental Association 

Advertising Rates & 

Publication Dates 

Classified Ads 
$50 minimum for 30 words; .30 cents for each additional 
word. NMDA dentists receive 10% discount on classifieds. 
Mechanical Requirements 
 
1. Printing 
Specs for Display 
Dimensions in (W x H) Final Trim Size 8.5" X 11" Saddle 
Stitched 
 
2. Artwork Format: 200-line screen recommended, 150-
line screen acceptable. A proof must accompany all mate-
rials. Digital files only. InDesign, JPEG, PDF, EPS or TIFF 
files accepted on CD or ZIP disk.  All fonts must be Post 
Script for PC or Open Type and must be included with 
file, along with all images. 
 

3. Mechanical Charges 
Ad rates are for digital/press-ready materials only. Any 
artwork preparations or corrections will be billed on a 
cost-plus basis or sent back to the advertiser. 
 
4. Mailing Instructions 
All insertion orders, artwork and correspondence pertain-
ing to advertising should be addressed to: 
 
Nancy Arenas 
Assistant  Executive Director 
NMDA 
9201 Montgomery Blvd NE Suite 601 
Albuquerque, NM 87111 
or emailed to narenas@nmdental.org 

  
 

 Advertising Rates Color              1X *tax    4X *tax  
 
 
 
 

 

January 2010 -artwork due December 1, 2009   April 2010 -
artwork due March 6, 2010  July 2010 -artwork due May 28 
2010 October 2010 -artwork due September 4, 2010  

Back Cover  $800 + $55.00 $2400.+ 165.00 

Full Page  $380 + $26.13 $1140.+ 78.38 

1/2 Page $250 + $17.19 $750. + $51.56 

1/3 Page $225 + $15.47 $675 + $46.41 

1/4Page $200 + $13.75 $600 + $41.25 

*All rates are subject to NM Gross Receipts tax  (tax rate may change in January)- The NMDA must charge this to each ad-
vertiser regardless of advertiser location according to NM state tax law.  



 Advertising Standards 

 The acceptance of advertising in the New Mexico 

Dental Journal can be a mutual benefit to the dental profes-

sion and to the advertiser.  Advertisements should be devel-

oped to provide the profession with useful information about 

relevant products and services.  All advertising must adhere 

to and be compatible with the ethics of the dental profession, 

and must not be deceptive, false, or offensive in any manner. 

 The appearance of advertising in any publication of 

the New Mexico Dental Association is not a guarantee or 

endorsement by the Association of a product or service, or 

the claims made for a product by a manufacturer. 

 The following requirements and guidelines consti-

tute the advertising standards of the New Mexico Dental 

Association.  The Association will periodically review its 

advertising standards with the objective of keeping pace 

with changes that occur in the dental profession.  The Asso-

ciation reserves the right to reject any advertising.   
Advertising Copy Guidelines 

1. In all Advertisements, the advertisement and the 

product or service offered should be clearly identifiable. 

2. The word "advertisement" may be required on any 

advertisement that is designed in a manner that allows con-

fusion between the advertisement and the editorial content of 

the New Mexico Dental Association. 

3. Although comparative advertising is acceptable, un-

warranted disparagement or unfair comparison of a competi-

tor's products or services will not be permitted. 

4. Scientific literature citations are permitted in adver-

tisements providing such references justly represent the ref-

erenced text.   

These advertising standards are subject to change without 

notice. 
 Eligibility Requirements 

1. Products or services useful in the practice of den-

tistry are eligible for advertising in the New Mexico Dental 

Journal. Also, responsible advertising for the products or 

services of interest to those in the dental profession and to 

their families will be considered eligible, providing the stan-

dards for dental advertising are met.  

2. Pharmaceutical products requiring a New Drug Ap-

plication by the Food and Drug Administration will not be 

eligible until such an application has been obtained. 

3. Advertisements containing claims that have been the 

subject of an unfavorable report or decision by the Food and 

Drug Administration or by the Federal Trade Commission 

will be considered ineligible. 

4. The New Mexico Dental Journal reserves the right 

to reject advertising for any product, service or technique 

that has been the subject of an unfavorable or causational 

report by the American Dental Association or any of its 

agencies. 

5. The New Mexico Dental Journal may require scien-

tific and technical data in support of the safety, efficacy, and 

usefulness of dental therapeutic products and dental materi-

als.  Products of secret composition are ineligible. 

 6. Advertisements that violate, or assist in violating, 

any dental practice act or other government regulations or 

laws or statutes are ineligible. 

7.  An advertisement for an educational course must 

state the organization responsible for the conduct of the 

course.  The New Mexico Dental Journal reserves the right 

to determine the professional qualification of sponsoring 

organizations, and to reject advertising for any course that 

involves a product or technique that is the subject of any 

unfavorable report by the American Dental Association of 

any of its agencies.  Advertisement related to the commer-

cial aspect of dental practice will be reviewed for accuracy 

and dignity.  

8. No advertisement that is false of misleading in any 

manner will be accepted.  

9. Advertisement that violates ethical codes of the den-

tal profession will not be accepted.  Also unacceptable are 

advertisements that are indecent or offensive, or contain per-

sonal, racial or religious attacks.  

10.  Advertisement for tobacco products any form, and 

for alcoholic beverages are ineligible.  
 

Billing and Contracts - *Must be filled out and faxed or mailed to 

NMDA. 
 

Acceptance of the terms stated herein constitutes a contract 

with NMDA. No cancellations will be accepted after closing 

dates. Covers may not be cancelled under any conditions.  
 

I herby agree to all advertising terms and agree to pay within 

30 days of submitted invoice.  **(To be filled out by adver-

tiser.)  
 

*Contact Name:  

 

 

*Company Name:                                

 

*Mailing Address:  

 

 

 

 

*Phone:     

 

 

*Fax:  

 

*Email Address: 

 

 

 

*Ad size:  

       

*Ad publication date(s):   

                                        

*Total amount due including tax:  

 

*Signature of advertiser:                                

 

 

*Date of Contract:                                

 


